
Development Plan for DVO 2015 to 2017: 
 
 
Experience has shown that an active and vibrant club needs to communicate to 
all members and advertise to other potential new orienteers the club’s activities 
and personal success stories.  The aim being to increase people’s awareness and 
interest in participating in our sport. Therefore the proposal is to focus on 
communication in its many forms over the next 1 to 2 years. 
 
The Club should aim to keep the current members active and enthusiastic by 
advertising and promoting the many different activities and events the club 
organises or is aware of in the region or UK.  
 
Extending the number of ways we inform people about the club’s events may 
include experimenting with using different formats to target people with 
different physical abilities and expectations of the sport of orienteering. This 
could include the use of different layouts, media (paper or electronic), photos or 
wording on flyers, targeting the many different groups of people who enjoy our 
active sport. 
 
The club should look at the discussions we do or could have with the other 
organisations in Derbyshire or the UK that promote sports and being active - 
how we can cooperate to advertise and deliver many different events and 
activities to many more people. Examples of these organisations include the local 
Government leisure and sport departments (Sports Partnerships), secondary 
school cluster groups, scouts and guides, that are actively promoting a range of 
smaller minority sports as well as the established team sports. 
 
The club does have a very enthusiastic core membership who are the key to 
providing all the different events and activities.  We do have exceptional athletes 
who are internationally recognised as being very fine orienteers and brilliant 
role models. But the club could do more to communicate how great our active 
sport is and report the success stories to club members and others; advertise 
alongside other sports how varied and unique the challenges are to participate in 
orienteering. Therefore the proposal is for the focus of club development to be 
better and more varied communications. 
 
Post Script: 
The actions required or the re-occurring thought needed when we are doing 
anything for our club or sport needs to be simply – “How can I let more people 
know that this activity/event is going to happen and they should have a go?” And 
“how do I promote the success of a local park event/junior school 
champion/Veteran Home International winner for more people to become aware 
of our sport?” 
 
Ann-Marie Duckworth (7th October 2015)  
  


